
Using Influencer Marketing to reach new 
audiences 
 
What is Influencer marketing? 

Influencer marketing is a strategy where companies partner with individuals 

with a large social media following to promote their products or services. 

These individuals, known as influencers, have established credibility and trust 

among their followers, making them powerful advocates for brands. Influencer 

marketing includes sponsored posts, giveaways, and product reviews. The goal 

of influencer marketing is to leverage the influence of these individuals to raise 

awareness, increase brand recognition, and drive sales for the sponsoring 

company. 

The following are some statistics about influencer marketing: 

• The global influencer marketing industry is expected to reach $13.8 

billion by 2023   

• Brand collaborations with influencers will increase by 49% in the next 

two years. 

• Instagram is likely to remain the dominant platform for influencer 

marketing, with over 80% of influencers using the platform. 

• Micro-influencers (influencers with 10,000 and 100,000 followers) are 

predicted to become even more important to brands, with 61% of 

marketers planning to increase their micro-influencer budget. 

• Authenticity and transparency will continue to be highly valued, with 

87% of consumers saying they would only trust truthful influencers 

about their brand partnerships.  

How to define the target audience in influencer marketing? 

To define the target audience in influencer marketing, you should consider the 

following steps: 

1. Identify the brand’s niche and industry: Consider what it offers and what 

kind of people would be interested. 

2. Analyze the brand’s demographics: Look at the brand’s current customer 

base and analyze their age, gender, income, location, and interests. 



3. Create buyer personas: Develop a detailed profile of the ideal customer by 

using demographic information, as well as psychographic information such as 

values, lifestyle, habits, and behaviour patterns. 

4. Identify the right influencers: Look for influencers that align with the brand’s 

values and niche and whose audience matches the brand’s buyer personas. 

5. Evaluate the potential impact: Determine the influencer’s influence in their 

community and whether their audience engages with their content. 

6. Monitor and adjust: Monitor the influencer campaign’s performance and 

make adjustments if necessary to ensure it remains relevant and effective for 

the target audience. 

Tips on how to use Influencer Marketing to reach new audiences 

Here are some tips on how to use influencer marketing to reach new 

audiences: 

1. Identify the right influencers: To find the right influencers for your brand, 

consider their followers, reach, and engagement rate. Look for influencers with 

many followers in your target market, a high engagement rate, and a genuine 

interest in your niche. 

2. Set clear goals: Before you start an influencer marketing campaign, you 

need to set clear goals for what you want to achieve. Whether it’s increasing 

brand awareness, driving website traffic or generating more sales, your goals 

will help you measure the success of your campaign. 

3. Collaborate with influencers: Once you have identified the right influencers, 

you need to reach out to them and collaborate on a campaign that aligns with 

their niche and audience. Create a campaign brief that outlines your 

objectives, expectations, and compensation structure. 

4. Create quality content: To get the most out of your influencer marketing 

campaign, you must create quality content that resonates with your target 

audience. Work with influencers to create content that showcases your 

products or services naturally and engagingly. 

5. Promote on multiple channels: You must promote your influencer marketing 

campaign across multiple channels to reach new audiences. You can leverage 



social media advertisements, email marketing, and influencer newsletters to 

reach a wider audience. 

6. Measure and analyze results: Once the campaign is launched, track your 

metrics and adjust your strategies accordingly. Measure the engagement rate, 

click-through rates, and sales to get a clear picture of the overall success of 

your campaign. 

Wrapping Up: 

Influencer marketing is a valuable strategy to help you reach new audiences 

and increase brand awareness. You can create a successful influencer 

marketing campaign by finding the right influencers, setting clear goals, 

creating quality content, promoting on multiple channels, and measuring your 

results. 


