
Twitter has been replaced by X 
 
Elon Musk, by now, has become a sensation. He and his ambitious project 

seeks to develop Twitter as a holistic location that smoothly combines social 

interactions, e-commerce, messaging, and more is a hot topic on the list of 

“what’s trending”. Musk imagines a comprehensive ecosystem with a wide 

range of features available to users, almost like having several applications on 

a single, unified platform.  

By establishing a new frontier of connectivity and ease with this revolutionary 

concept, Musk hopes to alter how people interact online. But the name “X” is 

not something very new. In this blog post, we will learn about the history of X, 

how Musk has rebranded Twitter and the challenges he is facing in this 

process. 

The History of Elon Musk’s “X” 

• The Founding of X.com: Elon Musk founded X.com in 1999 with the 

goal of revolutionizing online financial services. He aimed to simplify 

digital transactions by developing a seamless platform for online 

payments and money transfers. X.com focused on digital wallet services, 

allowing customers to safely save payment information and expedite 

purchases. However, the company faced challenges in the emerging 

online payment sector, as consumers needed to be educated about 

digital wallets, a relatively new concept. 

• The Merger with Confinity: In March 2000, X.com made a significant 

decision by buying Confinity, a startup founded by Peter Thiel, Max 

Levchin, and Luke Nosek. PayPal, a money-transfer service, was 

integrated into the X.com platform by Elon Musk, enabling the company 

to expand rapidly. This integration of PayPal’s technology and 

Confinity’s expertise laid the foundation for X.com’s explosive growth. 

• The Birth of PayPal: In 2001, X.com rebranded to PayPal, 

acknowledging its strong brand identity and user base. The company 

focused on improving user experience and creating an easier online 

payment platform. The ease of sending and receiving money using 

email addresses set PayPal apart from competitors. 



• PayPal’s Rapid Growth and Success: PayPal’s intuitive design and 

cutting-edge functionality led to rapid growth and widespread use. Its 

user-friendliness and safe transaction system increased confidence in 

online financial transactions. With easy integration with eBay, PayPal 

became the go-to payment option, fueled by enthusiastic adoption by 

the eBay community. As a top digital payment system, PayPal continues 

to grow and thrive in the e-commerce industry. 

• The Acquisition by eBay: In October 2002, eBay acquired PayPal for 

$1.5 billion, recognizing its value in secure and efficient transactions. 

This strategic move propelled PayPal’s valuation and marked a 

milestone in the online payment industry. Under eBay’s ownership, 

PayPal expanded its services beyond eBay, becoming a prominent 

payment solution for online businesses and individual users. 

• Elon Musk’s Departure from PayPal: Elon Musk, co-founder of X.com, 

left PayPal after the eBay acquisition to focus on SpaceX and Tesla. 

Although he no longer actively participated in PayPal’s operations, his 

early involvement with X.com and PayPal set the stage for his future 

entrepreneurial ventures and solidified his reputation as a visionary 

entrepreneur. 

Present Day’s “X” Approach 

Twitter has officially changed its name to X after Elon Musk announced a 

corporate redesign. The blue bird logo will be replaced with a temporary one, 

and the domain X.com will point to Twitter’s website. Musk aims to transform 

Twitter into a super app before acquiring the company. He cited WeChat as an 

example of a super app, stating that super apps “need to happen” in the US in 

May 2022. 

Musk’s efforts to develop a super app for Twitter were less known before the 

redesign. He established X Holdings to purchase Twitter and filed documents 

to merge with X Corp. in April. Musk is also working on constructing a 

payment system for Twitter, which is crucial for transforming it into a super 

app. Twitter has submitted the necessary documentation to become a 

payment processor.  

New Plans for “X” 



Musk has not yet released any specific details about what X will look like or 

how it will work. It remains to be seen what X will actually look like or how it 

will be used. However, Musk’s vision for a new kind of social media platform is 

certainly intriguing. 

Here are some additional details about Elon Musk’s X: 

• The name “X” is a reference to the letter “X” in mathematics, which is 

often used to represent a variable or unknown quantity.  

• Musk has said that he wants X to be a “platform for the future” and that 

it will be “built on the principles of freedom and free speech.”  

• Musk has also said that he wants X to be a “platform for innovation” and 

that it will be “open to new ideas and new ways of doing things.” 

Underlying Problems of Musk’s Twitter 

Problems that Twitter has faced after Elon Musk’s takeover: 

• Loss of advertisers: Several major advertisers have paused or pulled 

their advertising from Twitter since Musk’s takeover. This is due to 

concerns about the platform’s future direction, as well as the potential 

for Musk to allow more hate speech and misinformation to spread on 

the platform. 

• Increased volatility: Twitter’s stock price has been volatile since Musk’s 

takeover. This is due to uncertainty about Musk’s plans for the company, 

as well as the potential for legal challenges to his takeover. 

• Staff departures: Twitter has seen a number of high-profile departures 

since Musk’s takeover. This includes the departure of CEO Parag 

Agrawal, as well as several other top executives. 

• Technical issues: Twitter has experienced a number of technical issues 

since Musk’s takeover. This includes outages, glitches, and problems 

with the platform’s search function. 

• Increased trolling and abuse: Twitter has seen an increase in trolling 

and abuse since Musk’s takeover. This is due to concerns that Musk will 

allow more hate speech and misinformation to spread on the platform. 



For more updates on Twitter and X, don’t forget to get in touch with The 

Organic Marketing! 

https://theorganicmarketing.com/
https://theorganicmarketing.com/

