
The Future of Marketing: How Digital 
Marketing Will Shape the Industry 
 
Did you know that in 2021, the global digital advertising spend was estimated 

to be $389 billion? And it’s expected to grow to a whopping $526 billion by 

2024. This staggering statistic highlights the dominance of digital marketing in 

today’s world. As a highly experienced IT technical content writer at TOM, I’m 

excited to share my insights on the future of marketing and how digital 

marketing will shape the industry. 

1. The Reign of Authentic Long-Form Content Continues: In today’s world 

of content overload, authentic long-form content remains king. This content 

provides value to the audience and allows for a more in-depth exploration of 

topics, building authority and engagement. While short-form content can 

effectively grab attention, long-form content is essential for building trust and 

loyalty among your audience. 

2. Short-Form Video Content: The Upcoming Challenger to the Throne: 

Platforms like TikTok and Instagram Reels have boosted the popularity of 

short-form videos. This type of content allows for quick, entertaining, and 

engaging storytelling. As a result, brands are increasingly incorporating short-

form videos into their digital marketing strategies to appeal to younger 

audiences and stand out in an oversaturated market. 

3. The Continued Significance of Voice Search: With the proliferation of 

voice assistants like Amazon Alexa and Google Assistant, voice search has 

become increasingly important. Companies should use conversational 

language and long-tail keywords to optimize a website for voice searches. By 

doing so, businesses can make their content easily accessible to customers 

using voice search, increasing their visibility and relevance. 

4. The Surge in Adoption of Chatbots and Conversational AI: With 

technological advances, chatbots and conversational AI have become more 

sophisticated and effective at providing personalized customer experiences. By 

automating repetitive tasks and answering frequently asked questions, 

businesses can free up time for human employees to focus on more complex 

tasks. Furthermore, chatbots can collect data that can be used to improve the 

overall customer experience and provide insights to inform future marketing 

strategies. 
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5. DeFi Technologies: Not Yet a Thing of the Past: DeFi (Decentralized 

Finance) technologies, which use blockchain technology to create 

decentralized financial instruments, have risen recently. DeFi technologies 

offer a more accessible, transparent, and secure way of conducting financial 

transactions. As a result, businesses are increasingly incorporating DeFi into 

their marketing strategies, such as accepting cryptocurrency payments, 

creating DeFi-based loyalty programs, and using DeFi to attract new 

customers. 

6. Data Analytics Provides Deeper Insights than Ever Before: With the rise 

of big data; data analytics has become increasingly important for businesses to 

gain insights into customer behaviour and preferences. Businesses can benefit 

from data analytics by making data-driven decisions, optimizing marketing 

campaigns, and improving profitability. By using data analytics tools, 

companies can identify patterns and trends in customer behaviour, allowing 

them to tailor their marketing strategies to their target audience more 

effectively. 

7. The Constant Evolution of Social Media Marketing: Social media 

marketing continues to evolve and adapt to new trends and technologies. 

Platforms like Instagram, Facebook, and Twitter continually add new features 

and tools to help businesses reach their target audience more effectively. 

Social media marketing is like having a direct hotline to your customers’ 

hearts, minds, and thumbs. It’s a way for businesses to show off their 

personality and build their brand like a boss. It is also an excellent platform for 

influencer marketing, allowing brands to partner with social media influencers 

to reach new audiences. 

8. The Metaverse: Making a Comeback in the Future of Marketing: The 

Metaverse, a virtual world where users can interact with each other and digital 

objects in a three-dimensional space, is making a comeback in the marketing 

world. Brands are experimenting with creating virtual storefronts, events, and 

experiences in the Metaverse to reach new audiences and provide unique 

customer experiences. As the technology behind the Metaverse becomes 

more sophisticated, it has the potential to revolutionize the way businesses 

engage with their customers in the digital real. 

Wrapping Up: 
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The future of marketing is undoubtedly digital. Businesses that want to stay 

ahead of the curve must invest in digital marketing strategies to effectively 

connect with their target audience. 

Is digital marketing a key part of your business growth strategy? TOM can 

assist you. We can help you achieve your marketing goals with our digital 

marketing services. Contact us today to learn more. 
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