
An In-depth Comparison of Facebook Ads 
Manager and Meta Business Suite 
 
Two useful solutions that help companies manage their advertising campaigns 

on the Facebook network are Facebook Ads Manager and Meta Business 

Suite. While Facebook Ads Manager, provided by Meta, offers a suite of 

company management tools for a holistic approach to digital marketing, 

Facebook Ads Manager is frequently used by advertisers to develop, monitor, 

and optimize their ad campaigns. Let’s explore these two systems’ 

characteristics and capabilities in more detail. 

Facebook Ads Manager: What Is It? 

A programme called Facebook Ads Manager aids companies and advertisers 

in developing, controlling, and monitoring their Facebook advertising 

campaigns. It enables users to create advertisements, target particular 

demographics, and specify campaign goals. You can manage important 

indicators, keep track of ad performance, and optimise your campaigns using 

data using Ads Manager. It offers useful information and resources to support 

businesses in achieving their Facebook advertising objectives.  

Following are some of Facebook Ads Manager’s salient features: 

• Campaign Development: By walking you through a step-by-step 

procedure, Facebook Ads Manager enables you to develop ad 

campaigns. You have the option to decide on your marketing goal, your 

target market, ad locations, and ad type. You may develop and tailor 

your adverts using this tool to achieve your particular advertising 

objectives. 

• Advertising Management: Multiple advertising can have parameters 

changed, including audience targeting, spending limits, and ad 

placements. Additionally, the tool gives you the opportunity to duplicate 

advertising, which simplifies the creation of related campaigns and 

streamlines the ad administration procedure. 

• Monitoring performance: Real-time statistics and analysis on the 

effectiveness of your advertising are provided by Ads Manager. You can 

keep an eye on important metrics like reach, engagement, conversions, 



and others. The tool gives you an overview of all of your campaigns and 

lets you monitor performance at the account level. Additionally, you 

may generate or schedule ad reports to evaluate performance over time 

and apply splits to analyse certain indicators. 

• Customer insights: You have access to audience insights in Ads 

Manager, which provide you useful details about your target market. 

Gaining knowledge about demographics, hobbies, behaviours, and 

other factors may help you improve your ad targeting and design more 

successful campaigns. 

• Addressing a certain audience: Customer lists can be uploaded, 

website traffic can be retargeted, app activity can be used to target 

users, and lookalike audiences may be made. You may reach the most 

relevant customers who are most likely to be interested in your goods 

or services with these bespoke audience choices. 

• Budget optimization and advertising scheduling: You may specify 

budgets for your campaigns and schedule your advertisements to 

appear at particular times using Advertisements Manager. Based on 

your intended goals and target audience behaviour, you can properly 

distribute your money and optimize your ad distribution with the help 

of this function. 

• Ad optimization and testing: Ads Manager offers solutions for ad 

campaign testing and optimisation. To analyze several ad versions and 

ascertain which performs better, you may construct A/B testing. On the 

basis of your defined objectives, the platform also provides automated 

ad optimization tools that help you maximize the success of your ads. 

Meta Business Suite: What is it? 

To assist you with a complete range of tools and capabilities, Meta Business 

Suite is here for businesses, brands and creators in efficiently managing their 

presence on Facebook and Instagram. Cross-posting options, content ideas, 

bulk uploading and scheduling, a calendar view for planning, collections for 

categorising episodic material, and collaboration opportunities are all 

provided. These features help to increase reach and engagement. 

Let’s look at a few noteworthy features of Meta Business Suite: 



• Share on Instagram: You can effortlessly cross-post your Facebook 

posts to your linked Instagram profiles using Meta Business Suite. By 

concurrently publishing your Facebook posts on Instagram, this function 

enables you to expedite your content distribution and reach a larger 

audience. 

• Creative Hub: Content suggestions are made using your own videos 

and audience data through the Inspiration Hub function of the Meta 

Business Suite. Finding similar authors and getting ideas for your own 

material is much easier. To learn more about what is trending on 

Facebook right now, check the Popular area and search for videos or 

reels. 

• Mega upload: You may save time and work by uploading many videos 

at once with Meta Business Suite. This tool allows you to immediately 

schedule your articles, giving you the ability to organise and manage 

your material in advance. The Meta Business Suite’s Calendar View gives 

you a comprehensive overview of your material for the whole month 

and lets you plan your postings by week or month. 

• Setting up a calendar view: You can now plan out your content for the 

month using the Meta Business Suite’s Calendar View. This function 

assists you in keeping a regular publishing schedule, which may entice 

your audience to visit your site again. You may arrange and inform your 

audience of your timetable to increase engagement and adherence. 

• Collections: On your Page, you can create episodic content series using 

the Collections function of the Meta Business Suite. The popularity of 

your work is increased by similar content suggestions when you group 

your videos into collections. This increases your audience reach and 

cultivates a following of devoted viewers. 

• Facebook Collaborations: Although Facebook Collabs are not a special 

component of Meta Business Suite, it does offer capabilities for sharing 

and collaboration. By co-authoring material, you may work with other 

authors, and it can be posted on both of your Pages. You may use this 

tool to benefit from each other’s audiences and reach a larger audience. 

The individual requirements and goals of the company/brand should be 

aligned to integrate Facebook Ads Manager and Meta Business Suite. So, it’s 

strongly advised to thoroughly evaluate their needs and investigate their 



features and capabilities. Although they perform distinct functions and 

complement one another in various ways, Ads Manager and Meta Business 

Suite are both beneficial for the development of a brand or a company.  

To help you learn how to use each of them effectively, get in touch with The 

Organic Marketing today. 

http://theorganicmarketing.com/
http://theorganicmarketing.com/

